DIGITAL MARKETING PERFORMANCE

Reporting Period: Jan 01 - Jan 31, 2024

Confidential Internal Report
TOTAL CONVERSIONS

1,284

at‘ 12.4% vs prev. month
AVG. CPA

$24.50

at* 4.2% (Improvement)
ROAS

4.2x

at* 0.5x vs target

Channel Source Impressions CTR Conv. Rate Spend
Paid Search (Google) 450,000 3.2% 41% $12,400
Social Ads (Meta) 820,000 1.1% 2.8% $15,200
Email Marketing 45,000 18.4% 6.2% $1,200
Organic Search 125,000 4.5% 3.1% $0

Generated via Marketing Analytics Template ¢ Proprietary Data Visualization



