
SOCIAL CHANNEL PERFORMANCE 
Executive Monthly Summary 
Report Period: Oct 01 - Oct 31, 2023 

Total Reach 1.2M  

Avg. Engagement 4.8%  

Net New Followers +12,405  

Total Conversions 892  

CHANNEL IMPRESSIONS ENGAGEMENT RATE CLICKS GROWTH ROI 

Instagram 450,200 5.2% 12,400 â†‘ 12% 4.2x 

LinkedIn 125,000 3.1% 2,100 â†‘ 4% 2.8x 

TikTok 890,000 8.4% 45,200 â†‘ 28% 5.1x 

X (Twitter) 65,000 1.2% 450 â†“ 2% 0.9x 

YouTube 210,000 6.7% 8,900 â†‘ 7% 3.5x 

KEY OBSERVATIONS 

• TikTok continues to drive the highest volume of top-of-funnel awareness. 

• Instagram engagement stabilized after the Q3 algorithm adjustment. 

• LinkedIn conversion quality remains high despite lower relative volume. 


