
INFLUENCER CAMPAIGN PROGRESS 
Campaign: ___________________________ 

DATE: ____ / ____ / 20__ 

MANAGER: ________________  

INFLUENCER NAME 
/ HANDLE 

PLATFORM SENT AGREED LIVE 
POST 
DATE 

KEY METRICS 
(REACH/ER) 

@alexa_travels Instagram 
   

Oct 12 
 

TechReviewer_99 YouTube 
   

Oct 15 
 

  
      

  
      

  
      

  
      

  
      

  
      

Campaign Objectives & Notes:  

Budget Tracking:  

Total Allocated: $__________ 

Total Spent: $__________ 


